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Written in an accessible style, Advertising Cr eative has become a key resource on the most recent trends of
strategy, concepts, design, and integration of media and technology. The Third Edition getsright to the
point of advertising by stressing key principles, illustrating them, and then providing practical information
students and working professionals can use. Drawing on their own personal experience as award-winning
expertsin the creative advertising field, Tom Altstiel and Jean Grow offer a unique blend of real world and
academic perspectives as they examine relevant and cutting-edge topics, including global, social media,
business-to-business, in-house, and small agency advertising. Indeed, this hands-on textbook takes you well
beyond traditional mediatopics, offering engaging examples and case histories on hot issues such as digital
technology and tools, diversity, and an ever-expanding global marketplace.

In the new edition, Altstiel and Grow take a deeper dive into the exploration of digital technology and its
implications for the industry, as they expose the pervasive changes experienced across the global advertising
landscape. Their insightful discoveries reveal how brands now cut across geographic and cultural boundaries
with lightning speed, and how the interplay of technology and culture, both local and global, isfast creating a
marketplace that knows no boundaries. However, as cultural, geographic, and economic boundaries shift
under our feet, the most important revelation of all isthe identification of the three qualities that will define
the future leaders of thisindustry: Be arisk taker. Understand technology. Live for ideas.

KEY FEATURES

= Added chapters on Global Advertising and Social M edia as well as expanded coverage of digital media
reflect the rapidly changing advertising industry.

 Updated throughout with new illustrations and timely examples.

« "Survival Guide" chapter offers practical advice on how to land ajob in the advertising business?and
advance?illustrated with student portfolio examples.

= Dynamic four-color design throughout showcases vivid sample adsto clearly illustrate advertising
strategies and trends.

= Engaging end-of-chapter exer cises encourage creative thinking.

= Insightful storiesfrom seasoned advertising creative professionals and rising stars provide an
inspiring picture of the industry.
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From reader reviews:
Dewey Newkirk:

The book Advertising Creative: Strategy, Copy, and Design make one feel enjoy for your sparetime. Y ou
may use to make your capable more increase. Book can to get your best friend when you getting tension or
having big problem together with your subject. If you can make reading through a book Advertising
Creative: Strategy, Copy, and Design to get your habit, you can get much more advantages, like add your
current capable, increase your knowledge about a number of or al subjects. You are able to know everything
if you like available and read a publication Advertising Creative: Strategy, Copy, and Design. Kinds of book
are several. It means that, science guide or encyclopedia or some others. So , how do you think about this
book?

Gabriel Harris:

Reading a book tends to be new life style within this era globalization. With looking at you can get alot of
information that will give you benefit in your life. Along with book everyone in this world can easily share
their idea. Ebooks can also inspire alot of people. A lot of author can inspire their very own reader with their
story as well astheir experience. Not only the storyplot that share in the ebooks. But also they write about
advantage about something that you need example of this. How to get the good score toefl, or how to teach
children, there are many kinds of book that you can get now. The authors on this planet aways try to
improve their skill in writing, they also doing some study before they write for their book. One of them is
this Advertising Creative: Strategy, Copy, and Design.

Charles Buffington:

Would you one of the book lovers? If so, do you ever feeling doubt when you find yourself in the book
store? Try and pick one book that you find out the inside because don't determine book by its cover may
doesn't work at this point is difficult job because you are afraid that the inside maybe not since fantastic asin
the outside appearance likes. Maybe you answer is usually Advertising Creative: Strategy, Copy, and Design
why because the great cover that make you consider in regards to the content will not disappoint a person.
Theinside or content is definitely fantastic as the outside or perhaps cover. Y our reading sixth sense will
directly make suggestionsto pick up this book.

Ryan Walker:

A lot of people said that they feel bored when they reading a publication. They are directly felt thiswhen
they get ahalf areas of the book. Y ou can choose the book Advertising Creative: Strategy, Copy, and Design
to make your own reading isinteresting. Y our own skill of reading ability is developing when you such as
reading. Try to choose very simple book to make you enjoy to read it and mingle the sensation about book
and examining especialy. It isto beinitial opinion for you to like to open abook and examine it. Beside that
the publication Advertising Creative: Strategy, Copy, and Design can to be your friend when you're truly feel



alone and confuse in what must you're doing of that time.
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