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In what was a golden age of British advertising, the notion of the 'peacock male' was a strong themein
fashion promotion, reflecting a new affluence and the emergence of stylish youth cultures. Based on a
detailed study of rich archival material, this pioneering study examines the production, circulation and
consumption of print, television and cinema publicity for men's clothing in Britain during the second half of
the twentieth century.

The study explores design issues and period style in advertising, the role of market research and consumer
psychology in determining target audiences, the idea of the 'new man' in representing fashionable
masculinities, and the various ways that menswear retailers and brands dealt with sex and gender, race, class
and age.

From y-frontsto Austin Reed suitsto Levi's jeans, menswear advertising epitomised the themes, stereotypes,
contradictions and ambiguities of masculinity in an age of great social change. This meticulously researched
and detailed work of scholarship will be essential reading for students and scholars of fashion, history,
sociology, advertising, media, cultural and gender studies.
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From reader reviews:
Russell Bussey:

A lot of people always spent their free time to vacation or maybe go to the outside with them family
members or their friend. Did you know? Many alot of people spent they will free time just watching TV, or
playing video games all day long. If you want to try to find a new activity honestly, that islook different you
can read abook. It isreally fun to suit your needs. If you enjoy the book that you simply read you can spent
the entire day to reading a guide. The book Advertising Menswear: Masculinity and Fashion in the British
Media since 1945 (Dress and Fashion Research) it is very good to read. There are alot of people that
recommended this book. They were enjoying reading this book. If you did not have enough space to create
this book you can buy the e-book. Y ou can mOore effortlessly to read this book from the smart phone. The
price isnot very costly but this book possesses high quality.

Sharon Novick:

Do you one of the book lovers? If so, do you ever feeling doubt when you find yourself in the book store?
Try to pick one book that you find out the inside because don't assess book by its protect may doesn't work is
difficult job because you are frightened that the inside maybe not since fantastic as in the outside ook likes.
Maybe you answer may be Advertising Menswear: Masculinity and Fashion in the British Media since 1945
(Dress and Fashion Research) why because the fantastic cover that make you consider in regards to the
content will not disappoint you actually. The inside or content is actually fantastic as the outside or cover.

Y our reading sixth sense will directly guide you to pick up this book.

Maria McGhee:

Y ou can get this Advertising Menswear: Masculinity and Fashion in the British Mediasince 1945 (Dress and
Fashion Research) by visit the bookstore or Mall. Just simply viewing or reviewing it could possibly to be
your solve difficulty if you get difficulties to your knowledge. Kinds of this guide are various. Not only by
means of written or printed but can you enjoy this book by simply e-book. In the modern era such as now,
you just looking by your local mobile phone and searching what your problem. Right now, choose your
current ways to get more information about your e-book. It is most important to arrange yourself to make
your knowledge are still change. Let's try to choose appropriate ways for you.

Stephen Morgan:

Do you like reading a book? Confuse to looking for your chosen book? Or your book ended up being rare?
Why so many problem for the book? But almost any people feel that they enjoy to get reading. Some people
likes reading through, not only science book but in addition novel and Advertising Menswear: Masculinity
and Fashion in the British Media since 1945 (Dress and Fashion Research) or maybe others sources were
given understanding for you. After you know how the truly amazing a book, you feel need to read more and
more. Science guide was created for teacher or perhaps students especially. Those textbooks are helping



them to add their knowledge. In some other case, beside science guide, any other book likes Advertising
Menswear: Masculinity and Fashion in the British Media since 1945 (Dress and Fashion Research) to make
your spare time far more colorful. Many types of book like this one.
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